BA (Honours) Digital Marketing /
Chuwong trinh Cr nhan chuyén nganh Digital Marketing

Semester 1 Core Module | Semester 2 Core Module
Marketing Essentials (20 credits) Yes Al and Marketing (20 credits) Yes
Applied Marketing, PR and Communication Practice (60 credits) Yes

audit/data/analysis + contemporary comms + applied practice

The Communications’ Toolkit (20 credits)

Yes

Web and Social Media Analytics Yes Content Marketing yes
(20 credits) (20 credits)
Campaign Planning (60 credits) Yes
Customer Journeys and Insights — Planning — Managing Projects
Integrated Brand Communications (20 credits) yes
Semester 1 Core Module | Semester 2 Core Module
Marketing and Digital Strategy Yes Mastering Metrics Yes
(20 credits) (20 credits)
Digital Marketing Optimisation Yes Digital Marketing Futures No
(20 credits) (20 credits)

OR

Marketing, Public Relations and

Communications Placement

(20 credits)
Individual Research Project (40 credits) Yes




1. (L4) Marketing Essentials/ Marketing can ban

This module builds a solid foundation in the principles that underpin marketing, digital marketing,
public relations (PR), and advertising. This module introduces the key concepts, tactics, and
techniques across each discipline, exploring how they differ and how they work together to
create impact. Through theory, real-world case studies, and practical activities, you'll examine
how marketing communications operate in practice. You'll also begin to understand the range of
roles and career pathways across these fields, and how they contribute to organisational
success.

M6n hoc nay dworc thiét k& nham muc dich thiét 1ap nén tang ly luan virtng chac vé cac nguyén
ly cbt I6i trong Marketing, Marketing ky thuat s, Quan hé céng ching (PR) va Quang c&o. Mén
hoc cung cép hé théng khai niém, chién lwvoc va kj thuat trong yéu cua ting linh vie, déng thoi
phan tich sw khac biét ciing nhw tinh twong hé gitra ching trong viéc tdi wu hoa tac déng truyén
thdng. Théng qua hé thdng ly thuyét, cac nghién ctru dién hinh thyc tién va hoat dong tng dung,
Sinh vién sé& dwoc khdo sat co ché van hanh cla truyén théng marketing trong bbi canh thuc
té. Ngoai ra, Mén hoc con dinh huwéng vé cac vi tri nhan sw va 16 trinh nghé nghiép da dang
trong nganh, qua d6 lam rd vai trd déng gop cla cac linh vwe nay dbi véi sy thanh céng va phat
trién bén virng cla td chirc.

2. (L4) Al and Marketing/ Tri tué nhan tao va Marketing

This module explores the key principles that drive the understanding and application of artificial
intelligence (Al) in marketing, digital marketing, public relations and advertising. You'll study the
main concepts, tools, and techniques associated with Al and have the opportunity to use and
apply them in a variety of relevant settings. Through a combination of theory and case studies,
along with practical exercises, you'll begin to understand how Al works in industry and its effects
both now and in the future.

M6n hoc nay dwoc thiét ké nhdm muc dich khdo sat cac nguyén ly chi dao thic day viéc nhan
thirc va &ng dung Tri tué nhan tao (Al) trong céac linh vwc Marketing, Marketing ky thuéat s,
Quan hé cong ching va Quang co. Sinh vién sé dwoc nghién ciu hé théng khai niém trong
yéu, cac cong cu va ky thuat lién quan dén Al, ddng thdi cé co hdi thwe hanh ng dung chiing
trong da dang cac bbi canh chuyén mén phu hop. Théng qua suw két hop gitra khung ly thuyét,
cac nghién ctru dién hinh va bai tap thwc nghiém, Sinh vién sé dan thau hiéu co ché van hanh
cta Al trong nén cong nghiép, cling nhw phan tich cac hé qua va tac déng clia cong nghé nay
dbi véi thue tai va twong lai.

3. (L4) Applied Marketing, PR and Communication Practice/ (’'ng dung Marketing, Quan
hé céng ching va thwe hanh Truyén théng

This module discovers how marketing, public relations, advertising and digital content work in
real life. This module follows a logical and simple route through an analysis of the current
marketing environment. You'll explore the scope of and learn to apply practical marketing and
communications activities and tactics when delivering organisational goals. You'll also begin to
consider how any recommendations can be implemented and monitored.



M6n hoc nay dworc thiét ké nham muc dich kham pha co ché van hanh thwc tién ctia Marketing,
Quan hé céng ching, Quang cao va Noi dung sb trong bdi canh thuc t&. Mén hoc dwoc cau tric
theo 16 trinh logic nham phan tich thdu dao mai trwérng Marketing dwong dai. Sinh vién sé& nghién
ctu pham vi anh hwdng, déng thdi rén luyén ki nang trién khai cac hoat déng va chién thuat
truyén thong marketing thuwc nghiém nham hién thuc héa cac muc tiéu chién lwgc cla td chire.
Bén canh d8, mén hoc cling chu trong vao quy trinh hoach dinh, thwe thi va giam sat cac dé
xuét chién lwgc trong thyc té.

4. (L4) The Communications’ Toolkit/ Cac céng cu truyén théng

This module develops a range of communication tools across traditional and digital platforms as
you create a media kit for an organisation or brand. This module will increase your awareness
of what it takes to become a competent marketing and communications specialist. You'll
enhance your interpersonal, problem-solving, and practical skills during the production of a
personal and professional development plan. By the end of the module, you'll be able to
communicate more clearly, concisely and ethically when carrying out a variety of tasks for a
range of audiences.

Mén hoc nay duoc thiét k& nham muc dich xay dwng va phat trién hé thdng cong cu truyén
théng da nén tang, bao gébm cac nén tang truyén théng va ky thuat sb, théng qua viéc thiét 1ap
bd théng céo bao chi va tw liéu truyén théng (media kit) cho td chirc hodc thuwong hiéu. Mén hoc
nhdm nang cao nhan thirc vé cac ndng lwc cbt 16i can thiét d& tré thanh mot chuyén gia
Marketing va Truyén théng thwe thu. Trong qua trinh xay dwng ké hoach phat trién ca nhan va
dinh hwéng nghé nghiép, Sinh vién sé dwoc kién toan cac ky ndng twong tac lién ca nhan, nang
lwe gidi quyét van dé va cac kj nang thwe hanh chuyén mén. Sau khi hoan thanh mén hoc, Sinh
vién sé c6 kha nang truyén dat thong tin mot cach mach lac, suc tich va ddm béo cac chuan
muc dao ddre khi trién khai nhiém vu dbi véi cac nhom ddi twong muc tiéu da dang..

5. (L5) Web and Social Media Analytics/ Phan tich web va mang xa hoi

This module discovers the concepts and tools related to web and social media analytics. This
module will develop your skills in a selected suite of web and social media analytics tools to help
you track, monitor and analyse the performance metrics of marketing activity and campaigns.
You'll begin to understand the importance of these techniques in developing informed insights
into the effectiveness of online marketing activities and customer behaviour.

M6n hoc nay duoc thiét ké nham muc dich kham pha hé théng khai niém va cac coéng cu bb tro
cho viéc phan tich di¥ liéu trén nén tdng web va mang xa hdi. Mén hoc chu trong phat trién ndng
lwe st dung cac bd céng cu phan tich chuyén biét nham phuc vu muc dich theo déi, giam sat
va phan tich cac chi sb do lwdng hiéu suat (KPIs) clia cac hoat dong va chién dich marketing.
Théng qua d6, Sinh vién s& nhan thirc sdu séc vé tdm quan trong cla cac ky thuat phan tich
trong viéc hinh thanh nhitng hiéu biét mang tinh chién lwoc (informed insights) vé hiéu qua
truyén thdng trwe tuyén va quy luat hanh vi ctia khach hang.

6. (L5) Content Marketing/ Marketing ndi dung

This module studies the concept of content marketing and its strategic importance to an
organisation. You'll analyse the content marketing approaches of various companies and
discover how content marketing links to corporate goals and marketing objectives. Once you
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understand these concepts, you'll develop your own content marketing plan for an allocated 'live'
business. You'll use your new knowledge of audiences, content purpose and format, as well as
the key theory of storytelling to bring it to life.

Mén hoc nay dugc thiét ké nhdm muc dich nghién ciru khai niém Marketing néi dung va tm
quan trong chién lwoc cha linh vuc nay dbi véi t chire. Sinh vién sé tién hanh phan tich cac
phuwong thire tiép can Marketing néi dung tir nhiéu doanh nghiép khac nhau, tr d6 xac lap mdi
lién hé gitra chién lwoc ndi dung véi cac muc tiéu quan tri doanh nghiép va muc tiéu marketing
tbng thé. Dwa trén nén tang ly luan da tiép thu, Sinh vién sé& xay dwng mot ké hoach Marketing
ndi dung toan dién cho mét doanh nghiép thuc té (live business) dwoc chi dinh. Qué trinh nay
doi hdi viéc van dung kién thirc vé phan khuc dbi twong, muc dich va dinh dang néi dung, két
hop véi cac hoc thuyét trong yéu vé nghé thuat ké chuyén (storytelling) dé téi wu héa tinh hiéu
qua cla ké hoach trong thyc tién.

7. (L5) Campaign Planning/ Ké hoach hoa chién dich Digital Marketing

This module gains a hands-on, practical understanding of the consumer journey, looking at both
online and offline, examining how the two modes and relevant touchpoints interact. You'll be
equipped with the knowledge and skills to develop effective campaign plans through the
application of marketing, public relations, and communications principles. By the end of the
module, you'll understand the complexities of the contemporary marketplace and begin to make
decisions that provide value to your customers, stakeholders, and organisation.

Mén hoc nay dwoc thiét ké nham muc dich trang bi trai nghiém thwe nghiém va tw duy (rng dung
vé hanh trinh khach hang (consumer journey) théng qua viéc khao sat sy twong tac gitra hai
phwong thire tre tuyén (online) va ngoai tuyén (offline), déng théi phan tich co' ché van hanh
cla cac diém cham (touchpoints) lién quan. Sinh vién sé& dwoc cung cip hé théng kién thirc va
k§ nang can thiét dé thiét Iap cac ké hoach chién dich hiéu qua dwa trén viéc van dung linh hoat
cac nguyén ly vé Marketing, Quan hé céng ching va Truyén thong. Két thic mén hoc, Sinh vién
s& nhan thirc rd rét vé tinh da dién va phirc tap cla thj tredng dwong dai, tr d6 hinh thanh néng
lwe ra quyét dinh chién lwgc nham tao dwng gia tri bén virng cho khach hang, cac bén lién quan
(stakeholders) va té churc.

8. (L5) Integrated Brand Communications/ Truyén théng thwong hiéu tich hop

This module develops an in-depth appreciation of branding and how it should be considered as
part of an integrated communications plan. This module will build your understanding of
branding, consumer relationships with brands and the brand building and management process
in a dynamic, highly competitive operating environment. You'll have the opportunity to practice
developing and delivering contemporary brand communications activities and campaigns across
many industry sectors.

M6n hoc nay dwoc thiét ké nham muc dich phat trién tw duy phan tich chuyén sau vé quan tri
thwong hiéu va phwong thire thiét 1ap thwong hiéu nhw mét thanh phan hivu co trong chién luvoc
truyén thdng tich hop. Mén hoc ciing cb hé théng kién thirc vé ban chat thuwong hiéu, méi quan
hé twong quan gilra nguwoi tieu dung va thwong hiéu, cling nhw quy trinh xay dwng va quan tri
thwong hiéu trong mét méi tredng van hanh bién dong va coé tinh canh tranh cao. Sinh vién sé
c6 co hoi thwe hanh thiét 1ap va trién khai cac hoat dong ciing nhw chién dich truyén théng



thwong hiéu dwong dai, ap dung linh hoat trong da dang cac linh viec va phan khuc cdng nghiép
khac nhau.

9. (L6) Marketing and Digital Strategy/ Marketing va Chién lwg'c Cong nghé Sé

In this module, strategic marketing allows organisations to understand dynamic markets, build a
competitive advantage and maximise opportunities for growth and value building. You'll evaluate
strategic marketing activities and develop an awareness of strategic aspects of marketing as
well as major aspects of the planning and control of marketing operations. Analysing the
marketing environment using relevant strategic marketing tools and theories, you'll learn to make
appropriate recommendations. By the end of the module, you'll be able to propose innovative
solutions to organisational problems through strategic marketing.

M6n hoc nay dworc thiét k& nham muc dich cho phép cac té chirc nhan dién va thich (rng véi
nhirng bién ddng cla thij trwong, thiét 1ap loi thé canh tranh bén virng, déng thoi tdi wu hoa cac
co hoi tdng trwdng va kién tao gia tri. Sinh vién sé tién hanh danh gia hé théng cac hoat déng
marketing chién lwoc, ddng thdi hinh thanh nhan thirc sau sac vé cac khia canh quan tri vi mé
cling nhw cac quy trinh trong yéu trong viéc hoach dinh va kiém soat van hanh marketing. Théng
qua viéc phan tich méi trudng marketing dwa trén cac hoc thuyét va cong cu chién lwoc phu
hop, Sinh vién sé& rén luyén nang lwc dwa ra cac dé xuat chuyén mén xac dang. Két thuc mén
hoc, Sinh vién c6 kha nang kién nghi cac giai phap déi méi sang tao nham giai quyét cac van
dé ton tai cla té chirc dudi lang kinh marketing chién lwoc.

10. (L6) Digital Marketing Optimisation/ Téi wu hoa Digital Marketing

This module understands and evaluates the impact that the digital environment has on
organisations, their operations, and the knowledge and skills required to optimise digital
marketing performance. This module will consider the requirements and behaviour of key
stakeholder groups in the context of digital marketing strategy and tactics to support customer-
centric optimisation.

M6n hoc nay dworc thiét k& nham muc dich thau hiéu va danh gia dinh lwong cac tac dong cla
moi trudng kY thuat sb dbi vai td chire, cac quy trinh van hanh, ciing nhw hé thdng kién thirc va
k§ ndng can thiét dé t6i wu héa hiéu suat marketing kj thuat sb. Mén hoc xem xét cac yéu cau
va hanh vi ciia cac nhém bén lién quan trong yéu (key stakeholders) trong bdi canh thyc thi
chién lwgc va chién thuat marketing, nham hé tro' qua trinh tdi wu hoa lay khach hang lam trong
tdm (customer-centric optimisation).

11. (L6) Mastering Metrics/ Do lwd'ng trong Marketing

This module learns how data drives smarter marketing decisions. This module explores the role
of digital marketing metrics within organisations and how the effective selection and application
of measurement techniques supports strategic decision-making. You'll examine how marketing
metrics align with corporate objectives and wider performance indicators, while assessing
marketing effectiveness across digital channels. The module also considers contemporary data
ethics and the influence of stakeholders on how metrics are selected, interpreted, and applied.

Mén hoc nay duoc thiét k& nham muc dich nghién clru co' ché van hanh ciia di liéu trong viéc
thic day cac quyét dinh marketing chién lwoc. Mén hoc phan tich vai trd cia cac chi sé do lwong

4



marketing k¥ thuat sb trong ndi tai té chirc, ddng thdi lam rd phwong thire Iwa chon va van dung
hiéu qua cac k¥ thuat dinh lwong nham hé tro qua trinh ra quyét dinh. Sinh vién sé khao sat sy
twong quan va tinh thdng nhét gitra cac chi sé marketing véi cac muc tiéu quan tri doanh nghiép
va hé thdng chi sb hiéu suét tdng thé (KPls), ddng thdi danh gia hiéu quéa truyén théng trén cac
kénh k¥ thuat s6. Ngoai ra, mén hoc ciing chu trong thdo luan vé cac chuin muc dao dirc div
liéu dwong dai va tdm anh hwdng clia cac bén lién quan (stakeholders) dbi v&i quy trinh lwa
chon, dién giai va ng dung céac chi sé do lwéong.

12. (L6) Digital Marketing Futures/ Digital Marketing trong twong lai

This module will help you to gain an understanding of the similarities and contrasts between
'traditional' marketing and digital marketing, both now and in the future. We'll provide you with
an insight into current and emerging disruptive technology and how it's impacting marketing
activities, consumer behaviour and global markets. You could cover anything from data science
and Al, privacy and security and the Internet of Things to digital innovation and the future of
content.

M6n hoc nay dugc thiét k& nhdm muc dich hd tro Sinh vién xac dinh cac diém twong déng va
khac biét gitra Marketing truyén thdng va Marketing ky thuat sb, xét trén ca phwong dién hién
tai Ian cac kich ban phat trién trong twong lai. Mén hoc cung cap nhirng phan tich chuyén sau
vé cac cdng nghé dot pha (disruptive technology) hién hivu va méi ndi, cling nhw tac déng cla
ching dbi véi cac hoat ddng marketing, quy luat hanh vi ciia ngudi tiéu dung va cac thj trudng
toan cau. Noi dung nghién ctru bao ham cac linh vuc da dang, tir khoa hoc di liéu va tri tué
nhan tao (Al), van dé quyén riéng tw va an ninh mang, Internet van vat (loT), cho dé&n cac hoat
dong dbi mai sang tao sb va cac xu hwéng twong lai ciia ndi dung sb.

13. (L6) Individual Research Project/ Khoa luan t6t nghiép

This module enables you to further develop your independent learning skills and demonstrate
your capacity for sustained individual effort. You'll analyse and evaluate data and bring together
ideas about your chosen research topic within the field of marketing, digital marketing, public
relations, and/or advertising. You'll have the option to carry out your research in the form of a
dissertation or practical research project.

Mén hoc nay dwoc thiét ké nham muc dich tao diéu kién cho sinh vién kién toan ky nang nghién
ctru doc lap va minh chirng cho nang lwc thye thi cac dé& an ca nhan chuyén sau. Sinh vién sé
tién hanh phan tich, danh gia di liéu va hé théng héa cac luan diém lién quan dén cha dé nghién
ctru tw chon trong pham vi cac linh vuwe: Marketing, Marketing ky thuat sb, Quan hé céng ching
va/hodc Quéang cdo. Sinh vién duoc linh hoat lwa chon hinh thirc trién khai nghién ciru théng
qua mot luan van hoc thuat (dissertation) hoac mét dy an nghién ctru thye nghiém (practical
research project).



